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INTRODUCTION & MEETING SCHEDULE

On June 2, 2015, the Village Council met for the first of five long-range plan meetings. The
remainder of the meetings will occur from July to August. At the June meeting, the Council held
a roundtable discussion to discuss their priorities related to the LRP and the 2015-2020 strategic
goals. Attached is a list of each item categorized by strategic goal.

The next three Long-Range Plan meetings will be focused on current issues facing the Village
that will likely affect the long-term future. The purpose of the issue-related discussion is to

develop strategies and solutions for the issues.

The schedule for the remainder of 2015 LRP process is as follows:

July 7: Issue Discussion: General Fund

July 21: Issue Discussion: Infrastructure

August 4: Issue Discussion: Redevelopment Pressures on Neighborhoods
August 18:  Council Priority Action Items: Review and Prioritization

Summary of Council Direction during LRP

GENERAL FUND

The General Fund is the Village’s main operating fund. Most Village services are accounted for
in the General Fund including Police, Fire, Community Development and most of Public Works.
Because the Village is a service organization, the vast majority of costs are related to the people
delivering those services. Seventy-seven percent of General Fund expenses are personnel-related
costs. Since 2010, the Village has taken several steps to reduce the pace of growth of
personnel-related costs, including reducing staffing levels, changing the health benefit plans and
partnering with other government entities.
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Recent
Performance
and Actions
Completed

Strategies and
Solutions

Personnel related expenses, which account for 77% of General Fund
expenses, are expected to increase by 4 to 5% per year. The increases
are driven primarily by public safety pension costs (growing at over
13% per year), health benefit costs (growing at about 7% per year) and
salary costs (growing at less than 1% per year but projected to increase
more rapidly in the next few years).

Existing General Fund revenues may not increase as fast as expenses
because:

1) Income tax revenue, which has been increasing at over 3% per year,
may be reduced by legislative actions by the Illinois General Assembly.
2) Property tax revenue may remain flat as the Illinois General
Assembly may place a property tax freeze on all municipalities.

3) Sales tax revenue growth may be slow. While sales tax revenue
increased by nearly 11% from 2011 to 2014, recent growth has been
slow (less than 1% in 2014).

e In response to potential state actions, which include a 50%
reduction in local governments’ share of the State Income Tax,
the Village identified $1.2 million in expense reductions to be
made during FY'15.

e Controlled expenses - Expenses increased by an average of
2.7% per year since 2010. Expense control was driven primarily
by reducing staffing levels, controlling health expenses and
cost-cutting process improvements.

e Strong revenue growth - Revenues increased by an average of
2.9% per year since 2010, driven primarily by income tax, sales
tax and building permit revenue.

e Established a strong fund balance - The fund balance is now at
$17.2 million (about 38% of annual expenses).

e In FY14, eliminated the Transportation Fund accumulated
deficit and cash deficit in the Risk Fund

e Continue to implement General Fund strategies:

o Increase operating efficiencies
o Reduce personnel expenses

o Partner with others

o Enhance revenue base

e Continue to monitor state budget actions that could impact the
Village and work to protect municipal revenues

e Identify actions to reduce reliance on state-shared revenues

e Continue to maintain reserve balances within policies

e Work with the Economic Development Corporation (EDC) to
increase the sales tax base and Village sales tax revenue

e Consider changes to service levels, increases to the property tax
levy for operations, adjustments to existing revenue sources and
adoption of new revenue sources, as necessary.
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While the General Fund includes most operating expenses, the Village has many other funds that
are designated for a specific purpose. Some are funded by transfers from General Fund (Health
Insurance, Risk and other funds), while others have separate funding sources with the purpose of
funding infrastructure and utilities (Stormwater, Water, Capital and other funds). The chart
below shows that most expenses in FY 15 are related to the General Fund or to Infrastructure and
Utilities.

Budgeted Expenses by Category in FY15
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The chart below shows the Village’s General Fund revenues and expenses from 2007 to 2014.

Since 2010, expenses have grown by an average of 2.7% per year. During the same period,

revenues increased by 2.9% per year. With revenues exceeding expenses, the Village has

established a strong fund balance.
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* Note: The $43.4 million in FY 14 expenses does not include the $3.8 million transferred to the Transportation and Risk funds to address deficits.
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Revenue Trends and Issues
The General Fund is supported by a combination of many revenues, including taxes, permits and
user fees. Fifty percent of General Fund revenues are generated from sales tax and property tax.

Approximately 60% of revenues, such as property taxes, are controlled by the Village because
the Village establishes the tax rates and/or levies. The remaining 40% of revenues are
state-shared revenues which are controlled by the state and redistributed to the Village.

General Fund Revenues: Locally Controlled vs. State-Shared
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Major General Fund Revenue Sources

Sales Tax - While the total sales tax on general merchandise sold is 8.25%, the Village
receives a 1% portion of the sales tax generated within Downers Grove. In 2014, the Village
received $11.44 million in sales tax revenue (26% of General Fund total revenue)

Property Tax - The Village sets an annual total property tax levy, which is then assessed to
property owners in proportion to the value of their property. The Village’s property tax
revenue is divided into the following categories: general property taxes (operations) and police
and fire pensions. The Village’s property tax levy is approximately 10% of the average home’s
total tax bill; the remainder is paid to other local government entities, including school
districts, the park district and DuPage County. In 2014, the Village collected $10.69 million
for General Fund expenses (24% of General Fund total revenue)

Utility Tax - This revenue source includes Natural Gas Use Tax, Electricity Tax and
Telecommunications Tax. The natural gas and electricity taxes vary by weather but are
generally flat over time. The Telecommunications Tax is assessed on home phones, cellular
phones, internet and pagers. It has declined with the reduced reliance on land lines for homes
and with the trend toward Voice Over Internet Protocol (VoIP) for businesses. In 2014, the
Village received $5.17 million in utility tax revenue (12% of General Fund total revenue)

Income Tax - The state collects income taxes and redistributes a portion of the total to
municipalities based on their population. In 2014, the Village received $4.58 million in income
tax revenue (10% of General Fund total revenue).

Licenses and Permits - The Village establishes fees for permits and licenses to offset the cost
of the services provided. Fees were revised in 2010 and 2011 to better reflect the
administrative costs. The fees are revised annually in accordance with the User Fee, License
and Fine policy adopted by the Village Council in 2010. The policy is available here:
http://www.downers.us/public/docs/mayor_council/council policies/LGM_User-Fee Licens

e_and Fine Umbrella.pdf. In 2014, the Village received $1.69 million in license and permit

fee revenue (4% of General Fund total revenue)

Cellular Equipment - The Village charges rental fees for the private placement of cellular
equipment on its water towers and other infrastructure. This revenue source grows at about 4%
per year. In 2014, the Village received $1.20 million in cellular equipment revenue (3% of

General Fund total revenue).



http://www.downers.us/public/docs/mayor_council/council_policies/LGM_User-Fee__License_and_Fine_Umbrella.pdf
http://www.downers.us/public/docs/mayor_council/council_policies/LGM_User-Fee__License_and_Fine_Umbrella.pdf
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General Fund Revenues (2009-14) in Millions
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General Fund revenues may not increase as fast as expenses because:

1) Income tax revenue may be reduced by legislative actions of the Illinois General Assembly.

2) Property tax revenue may remain flat as the Illinois General Assembly may place a property
tax freeze on all municipalities.

3) Sales tax revenue growth may be slow. While sales tax revenue increased by nearly 11% from
2011 to 2014, recent growth has been slow (less than 1% in 2014).

Income Tax Revenue May Be Reduced - As part of the FY15-16 budget, the State of Illinois is
considering a reduction in local governments’ share of the State income tax revenues. Currently,
local governments receive one-tenth of the net collection of State income taxes, distributed on a
per capita basis. The initial proposal was a 50% reduction, which would be $2.4 million
annually. The share of the state income tax is approximately 10% of total General Fund
revenues. The Village’s share of the state income tax has increased from its lowest recession-era
point in 2011 and in FY 14 recovered to 2008 levels.
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State Income Tax Revenues
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Potential Property Tax Revenue May Remain Flat - Currently, about 24% of the General
Fund revenue is generated from property taxes. As part of the FY15-16 budget, the State of
Illinois is considering a freeze on property taxes.

The Village is a home-rule community that it is not subject to existing tax cap laws and therefore
has the authority to levy property taxes in the amount determined by the Village Council.
Although the Village has the ability to increase the property tax levy, it has held the property tax
levy for operations flat since FY11. The Village has only increased the property tax levy as
necessary to make the required public safety pension contributions.

A property tax freeze would limit the Village’s ability to increase revenue. Further a freeze
would likely negatively impact the Village’s AAA bond rating and increase the cost of issuing
bonds for future infrastructure improvements.

Sales Tax Revenue Growth May Be Slow - Currently, about 26% of the General Fund revenue
is generated from sales taxes. While sales tax revenue increased by nearly 11% from 2011 to
2014, recent growth has been slow. Sales tax revenue increased by only 1% in 2014. Sales tax
revenues are estimated to be approximately $11.85 million in FY 15, still lower than 2007
revenues of $12.39 million.
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Sales Tax Revenues
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Expense Trends and Issues

Because the Village is a service organization, the vast majority of costs are related to the people
delivering those services. Seventy-seven percent of General Fund expenses are personnel-related
costs. Since 2010, the Village has taken several steps to reduce the pace of growth of
personnel-related costs, including reducing staffing levels, changing the health benefit plans and
partnering with other government entities.

The chart below shows the history of the major components of General Fund expenses.
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General Fund Expenses (2009-14) in Millions
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*Note: FY 14 actuals do not include the transfers from the General Fund balance to the Risk and Transportation Funds.

In the coming years General Fund expenses may increase at a rate faster than revenues.
Personnel expenses, which account for 77% of expenses, are expected to increase by 4 to 5% per
year.

Personnel expenses are likely to increase rapidly because:

1. Costs of public safety pensions have been increasing at over 13% per year and this trend

is expected to continue.
2. Costs of providing health benefits have been increasing at about 7% per year and this
trend is expected to continue.

3. Costs of salaries is expected to increase faster in the next three years than it has in
previous years.

Costs of Public Safety Pensions - The Village’s required annual financial contribution to the
police and fire pension funds has been increasing rapidly for over a decade. This trend is
expected to continue. In FY 16, the Village will be required to contribute approximately $900,000
more than in FY15 - an increase of more than 19%.
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FY16 Pension Fund Increase Cost Drivers

The FY16 increase in the cost of Public Safety Pensions is driven by:
e The impact of Government Accounting Standards Board (GASB) 67, a

reporting requirement that has resulted in more conservative
approaches to actuarial calculations
Lower investment returns in FY15 than the assumed rate of 7.5%.

Between 2009 and 2014, the Village’s contribution to the police and fire pension funds increased
by 68%, an average of 13.6% per year. During this same time period, the Village reduced the
number of police and fire department sworn employees by 10, from 161 in 2009 to 151 in 2014
(6.2% reduction).

Also, the percentage funded, one measure of the financial performance of pensions, for the
police pension fund declined slightly while the fire pension fund percentage increased slightly.
Over time, the total employee contributions to these funds has not increased.

FAQ on Public Safety Pensions

What Does "Public Safety Pension™ Mean?

Police officers and firefighters are eligible for pension benefits upon retirement if they meet certain eligibility criteria
which are set by State of lllincis law. Each municipality that employs police officers and firefighters must maintain
a fund to pay the pensions. The pension funds are invested using parameters established by the State of lllinois to
increase the value of the fund over time. The level of pension benefits is determined by State law.

Who Pays for Public Safety Pensions?

Both the employer and the employee are responsible for funding the public safety (police and fire) pension funds.
Police officers contribute 9.91% and firefighters contribute 9.455% of their salary toward their pensions. This
percentage is governed by State statute. The Village makes an annual contribution to each pension fund. The
amount is based on an actuarial calculation that is determined by figuring the potential cost of the system based
on statistical analysis which considers investment returns, employee confributions, and pension benefit payout
costs. :

Does the Village Fund the Pensions at th@'anulrad Amount?
Yes, each year the Village makes the required annual contribution to both the Police and Fire Pension Funds.

What Does "Pension Levy" Mean?

The Village must contribute a minimum amount to its pension funds to meet the funding level required under state
law. The funding level refers to the amount in the pension fund compared to the potential lability, This arnnunt is
the Village's annual property tax levy for pension contributions.

10
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Costs of Health Benefits - The Village provides medical, dental, vision and life

insurance plans for Village employees and eligible dependents, as well as for employees of the
Downers Grove Library, Downers Grove Park District and the Economic Development
Corporation. The Village is self-insured for its benefit plans, which means that it pays claims
costs in cash and contracts for a third-party administrator. This is more cost-effective than paying
a third-party health insurance plan.

The cost of providing health benefits increased by over 33% from 2009 to 2014 (an average of
6.7% per year). This trend is expected to continue in the coming years.

The Village has made changes to its health plans to control costs. However, it requires ongoing
attention to stay within the requirements of Health Care Reform and contain costs. Strategies for
slowing the growth of healthcare costs include:
e An increased focus on wellness programs for employees and their eligible dependents
e Plan changes to incentivize cost-effective choices by employees, such as the transition to
a high deductible plan
e Prescription drug benefits that encourage management of risk factors

Costs of Salaries - While the aggregate salary-related costs have increased by less than 1% per
year since 2009, these expenses are expected to increase by approximately 4%-5% per year in
the next few years. The Village slowed the pace of growth in salaries by reducing overall staffing
levels by approximately 40 full-time positions from 2007 to 2014. Salary increases have been
very small since 2009 due to the poor economic conditions.

The improving economy and labor market is expected to place inflationary pressures on salaries.
Further staffing reductions would likely impact service levels significantly.

12
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General Fund Solutions and Strategies

As stated earlier in this report, the Village has successfully aligned General Fund revenues and
expenses over the past five years. From 2010 to 2014, revenues have exceeded expenses.
General Fund expenses have increased at an average of only 2.7% per year. This financial
performance was the result of the implementation of strategies identified in long range plans.

To address the trends and issues currently facing the General Fund, staff proposes the following
solutions and strategies, many of which have been in place since 2010 and will continue to be

pursued.

e Continue to implement General Fund strategies previously identified:
o Increase operating efficiencies - The Village will seek opportunities to implement
lean improvements and use technology to provide the same level of services at a
lower cost.
o Reduce personnel expenses - Personnel expenses can be reduced by lowering
benefit costs and furthering risk management and safety efforts.
o Partner with others - The Village will seek to partner with other entities to capture
the economy of scale, enhance revenues or reduce net operating expenses.
o Enhance the revenue base - Economic development continues to be a strategy for
enhancing revenues.
e Continue to monitor state budget actions that could impact the Village and work to
protect municipal revenues
e Continue to maintain reserve balances within policies
e Work with the Economic Development Corporation (EDC) to increase the sales tax base
and Village sales tax revenue
e Identify and implement actions to reduce reliance on state-shared revenues
e Consider changes to service levels, increases to the property tax levy for operations,
adjustments to existing revenue sources and adoption of new revenue sources, as
necessary

13
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Long Range Planning - Village Council Roundtable
Items

Item

Top Quality Infrastructure

Update Facilities Plan

Review Stormwater Utility/WIIP - Projects & Funding Sources
Review Right-of-Way Standards

Prioritize Infrastructure Maint. & Capital

Review Stormwater Incentives

Continue Focus on Infrastructure

(Pay-as-you-go, Stormwater, Follow Plans)

Complete Street Reconstruction Plan

Strong, Diverse Local Economy

Review Sign Ordinance

Develop ED Plan to Enhance Sales Tax Base
Review Building/Dev't/Permitting Process
Develop "Business-Friendly" Metrics

Create Mobile Vendor Permitting

New/Combined re: Development Pressure on Neighborhoods
Update to Comprehensive Plan

(Human Services, Historic Preservation, Tree Preservation, Zoning)
Review of Zoning Map

Review Zoning of South Side Neighborhoods

Eliminate Type V Construction Restrictions in DT

Exceptional Municipal Services

Enhance External Communications

Engage Residents & Develop Community Buy-In
Explore Neighborhood Groups (TCD3)

Conduct Resident Survey

Engage in Service Level Review and Evaluation
Consider Downtown Recycling & Organic Collection
Review Role of Boards & Commissions

Review Ethics Ordinance

Explore Intergovernmental Partnerships (Homelessness, Human
Services)

Leverage Intergovernmental Partnerships - Conduct "Super-Retreat"

14
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Steward of Financial & Environmental Sustainability
Protect AAA Bond Rating

Respond to State Revenue Restrictions (Adopt New Fees)

Review Contracting/Purchasing Policy
Achieve Independence from Springfield

Identify & Execute on One Major Consolidation

Continual Innovation

15
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CHICAGO METRO AREA RETAIL SALES REACH $116.2 BILLION

METRO SALES ROSE FROM $110.8 BILLION IN 2013 TO $116.2 BILLION IN
2014 COMPARED TO 2007 SALES OF $106.9 BILLION

IN 2014, CHICAGO METRO RETAIL SALES
INCREASED BY $5.3 BILLION TO $116.2 BILLION, OR 4.8%

THE CITY OF CHICAGO INCREASED BY 4.6 % IN 2014 OR BY $1.1 BILLION
TO $26.6 BILLION

CHICAGO AREA SUBURBS INCREASED IN 2014
BY $2.4 BILLION OR 5.2% TO $49 BILLION

MAJOR METRO RETAIL CATEGORY SALES CHANGES 2013 to 2014

B General Merchandise Store sales increased by $764 Million

B Automotive & Filling Stations grew by over $1.0 Billion

B Apparel & Accessory Stores increased by over $122 Million

B Drinking & Eating Places sales rose by $796 Million

B Drugs & Miscellaneous Retail Stores grew by $790 Million

B Food Stores rose by over $383 Million

® Furniture & Electronics increased by $21 Million

® Home Improvement increased by $279 Million

Table 1 METRO CHICAGO CHANGES BY MAJOR RETAIL CATEGORY
Total Metro Area 2013 2014 i % Change Numerical Change.
General Merchandise $12,003,731,596] $12,768,689,775 6.4% $764,958,179
Food $13,471,672,048] $13,855,464,711 2.8% $383,792,663
Drinking and Eating Places $14,858,603,067| $15,654,649,060 5.4% $796,045,993
Apparel $5,150,418,064] $5,272,907,603 2.4% $122,489,539
Fumiture & H.H. & Radio $5,721,885,306] $5,743,738,303 0.4% $21,852,997
Lumber, Bldg, Hardware $5,090,320,656] $5,369,514,473 5.5% $279,193,817
Automotive & Filling Stations $24,240,938,057| $25,280,971,505 4.3%) $1,040,033,448
Drugs & Misc. Retail $17,800,566,733] $18,591,474,998 4.4% $790,908,265
Agriculture & All Others $10,481,614,099] $11,348,629,290 8.3% $867,015,191
Manufacturers $2,035,399,393] $2,336,764,660 14.8% $301,365,267

Total $110,855,149,019] $116,222,804,378 4.8% $5,367,655,359

Source: lllinois Department of Revenue and Melaniphy & Associates, Inc., - 2015
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A COMPARISON OF 2013 AND 2014

Table 2
Chicago Metropolitan Area Retail Sales — 1986-2014

Annual

Metro Area Annual Percent

Year Total Sales Change Change

1986 $41,605,594,520

1987 $51,318,551,280 $9,712,956,760 23.30%
1988 $55,790,652,808 $4,472,101,528 8.70%
1989 $53,579,836,516 | ($2,210,816,292) -4.00%
1990 $58,810,837,578 $5,231,001,062 9.80%
1991 $56,393,030,149 | (52,417,807.429) -4.10%
1992 $57,607,200,150 $1,214,170,001 2.20%
1993 $60,523.670,277 $2,916,470,127 5.10%
1994 $65,594,139.971 $5,070,469,694 8.40%
1995 $66,788,403,017 $1,194,263,046 1.80%
1996 $71,190,554,161 $4,402,151,144 6.60%
1997 $75,066,935,869 $3,876,381,708 5.40%
1998 $78,731,498,357 $3,664,562.,488 4.90%
1999 $84,274,918,577 $5,543,420,220 7.00%
2000 $88,520,176,501 $4,245,257,924 5.00%
2001 £90,670,483,000 $2,150,306,499 2.40%
2002 $89,596,728,900 | ($1,073,754,100) -1.20%
2003 $90,684,871,000 $1,088,142,100 1.20%
2004 $94,214,162,004 $3,529,291,004 3.90%
2005 $98,402,525,809 $4,188,363,805 4.40%
2006 $104,793,501,131 $6,390,975,322 6.50%
2007 $106,868,471,989 $2,074,970,858 2.00%
2008 $101,785,750,195 | ($4,050,257,630) -3.80%
2009 $92,885,554,174 | ($8.900,196,021) -8.70%
2010 $96.658,193,208 $3,772,639,034 4.10%
2011 $101,543,893,789 $4,885,700,581 5.05%
2012 $105,772,708,812 $4,228,815,023 4.16%
2013 $110,855,149,019 $5,082,440,207 4.80%
2014 $116,222,804,378 $5,367,655,359 4.80%

Table 1 above shows the 2014 retail sales by major retail categories in comparison to 2013. In 2013, Total Chicago
Metropolitan Area Retail Sales stood at $110.8 billion, while in 2014 total retail sales amounted to $116.2 billion. We
have far exceeded the 2007 level of $106.8 billion. However, the Furniture & Electronics and Home Improvement
categories continue to lag the growth in other categories Both remain significantly below their 2007 level. Furniture &
Electronics is down -$881 million, while Home Improvement is down by over -$633 million. Both are primarily Durable
Goods stores and reflect a significant loss which normally occurs during a major recession. On the upside, Drinking &
Eating Place sales rose by over $3.0 billion and Automotive and Filling Stations increased by $3.2 billion. The Drugs
and Miscellaneous Retail Stores category increased by over $3.1 billion since 2007.

27 YEARS OF METRO RETAIL SALES

Table 2, to the left depicts total annual retail sales
changes for the Chicago Metro area since 1986.
Figure A on the following page depicts the data. The
data indicate that we have had five major negative
lows and five shrinking years. The declines in retail
sales — are indicated in red. Those years included
1989, 1991, 2002, and the latest and worst in 2008 and
2009. In 2012, retail sales increased by $4.2 billion,
or an increase of 4.16% over 2011. In 2013, Total
Chicagoland Metro Retail Sales increased by $5.0
billion to Total 2013 Metro retail sales of $110.8
billion. The Chicagoland Metro Total Retail Sales
reached an all-time high of $116.2 billion and well
above the 2007 pre-recession level of $106.8 billion.

Major Retail Category definitions are provided by the
State of Illinois, Department of Revenue. All of the
sales data is rounded to the nearest tenth of a million
or billion. The individual retail categories by NAICS
codes include the following:

Source: lllinois Department of Revenue and Melaniphy & Associates, 1986 - 2015

Copyright © Melaniphy & Associates, Inc., April 2015. No quotation or copying without written permission.

General Merchandise includes sales primarily in
department and Big Boxes and supercenters selling
food. Foeod Stores includes food purchased in
supermarkets and grocery stores and consumed at
home. Drinking & Eating Places includes retail sales
in restaurants, quick service food facilities, bars, and
banquet facilities. Apparel & Accessories Stores
includes apparel and accessories retail stores for the
family, women, men, and children. Furniture &
Electronics Stores includes retail sales for furniture,
home furnishings, appliances, electronics, and
decorator items. Home Improvement Stores includes
Lumber, Building Materials & Hardware. Automobile
Dealers & Gasoline Service Stations include new and

used automobile dealers and gasoline stations sales. Drugs & Other Miscellaneous Retail Stores includes drug stores, liquor,
sporting goods, bookstores, jewelry, toys and hobby, gifts, luggage, leather goods, florists and other miscellaneous store
sales. There are two other categories: Agriculture and All Others and Manufacturers which are not germane to the retail
sales discussion.
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Figure A

Chicagoland Retail Sales
1986-2014
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RETAIL SALES EXCEED PRE-RECESSION LEVELS IN THE CHICAGO METROPOLITAN
AREA, CITY OF CHICAGO AND ALL METRO AREA COUNTIES

Table 3 on the following page depicts retail sales by Chicago Metro County from 2007 through 2014. The data shows that all
of the counties that comprise the Metro area increased in sales from 2013 to 2014 by a margin of $5.3 billion. The largest
increase was in Cook County which increased by $2.9 billion to 2014 retail sales of $66.9 billion. DuPage County increased
by $757 million or 4.2%.

Table 3 shows that the counties in the Chicago Metropolitan Area, along with a comparison of 2007 (the beginning of the
recession) to 2014 where we are seeing some sustained recovery. All of the Counties increased in retail sales in 2014 over
2013, and all counties are above their 2007 retail sales level. In 2014, the City of Chicago generated total retail sales of
over $26.6 billion, an increase from 2007 of over $3.7 billion. Cook County Suburbs, (without the City of Chicago),
generated retail sales of over $40.2 billion up by $1.7 billion above the 2007 retail sales level. Overall, the comparison of
2007 to 2014 shows that the total counties are nearly $9.3 billion above the 2007 level.

DuPage County, located to the west of Cook County, recorded 2012 retail sales of $17.1 billion. By 2013, retail sales
increased by 6.1% to $18.1 billion. In 2014, retail sales in Cook County increased to $18.9 billion an increase of $757
million or 4.2%. Since 2007 retail sales in DuPage County increased by $1.3 billion or by 7.5%

Kane County, west of DuPage County, had 2012 retail sales amounting to $5.8 billion and $6.0 billion in 2013. Retail sales
in Kane County increased by 3.5% between 2012 and 2013. Between 2013 and 2014 retail sales increased by $269 million to
$6.3 billion or by 4.4%. Since 2007, sales in Kane County increased by $346 million or by 5.8%.
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Lake County recorded 2012 sales of $10.7 billion and $11.0 billion in 2013 representing an increase of 3.0%. In 2014, retail
sales in Lake County rose to $11.8 billion representing an increase of $777.6 million or an increase of 7.0%. Lake County’s
retail sales increased by 8.8% or by $954.9 million above the 2007 retail sales level.

McHenry County’s retail sales amounted to $3.4 billion in 2012 and $3.5 billion in 2013. Sales increased by 4.3%. In 2014
retail sales increased to $3.7 billion an increase of $152.5 million or 4.3%. In 2007 retail sales in McHenry County amounted
to $3.4 billion thus sales have exceeded the 2007 levels over $234.5 million or by 6.8%

Will County recorded 2012 retail sales of $7.7 million increasing to over $8.0 billion in 2013 an increase of 4.5%. Sales
increased by $344 million between 2012 and 2013. Between 2013 and 2014 retail sales increased by $460 million to $8.5
billion an increase of 5.7%. Since 2007 retail sales grew by over $1.4 billion or by 19.9% in Will County.

Table 3
Chicago Metropolitan Area County Retail Sales Changes - 2007 through 2014
Chit {ius 20 2010 281y L35 2413 W lex Differener | Clawge | 200
Chicago £22.954,101 315 £22,204,546.670 $20.621,237.756| $21,703,552,494| £23.010,139,657) £24.300, 868,836 $25,487,502,744| £26,656,194,685] S1.168.691.941 4.6%) $3.702.093 370]
(Cook Co. (less Chicapo) 537.844,015,860 £36,258 208 887 §32,765,677.421 $33,859.039,591 $35.091.924,200 £36,643,734,389| $38.465.865,877 540,247,697, 133 S1.781.831,250 4.6%) $2.403 681,267
Total Cook County S60,798,117,181 $58,462.755,557]  $53.386,915,177]  $55,562,592,085 58, 102,063,857 SG60,944, 603,225 $63,953.368.621 $66,903 891,818 $2,950,523,197 4.6%| $6,105.774,637
DuPage County $17,622,667,513) $16,847 585 918 §15,185.257,101 $15 883,937,691 £16,594,307 868 $17,140,153,184] S18,193,838,532 §18,951,270,23 1 $757.431,698, 42%] $1.328,602,71%
Kane County £5.083.161, 780 £5,700,933,750] §5.170,633,716f £5,456,780.112| §5,703,578,015| $5.854,871,965) $6,060,196,946) 56,329 402,682 $209,205,736| 4.4%] $346.240.896)
Lake County S10,855.849,976| $10,355.381,456| 59,470,594, 524] $9.693, 396,696/ $10.322,179.447) $10,710,795,139| S11,033,206,616] S11,810,821.5106] $777.614,900) T7.0%] 5954 971,540

$234.571.931
$1.416,634.831
$9,354.332.389]

§3.159,783.774|
$6,901, 702 850)
$96,658,195.218)

§3,335,400,914)
$7.446,363 688
$101,543.893,789|

$3.401,758 885
$7.720.526,414]
$105.772.708.812

§3,549,324,511
$8.065,213,792
$110.855.149.019|

§3.701 824,697
$8.525,593,434)
$116,222,804,378)

§152.500, 136} 4.3%|
$460,379.642| 5.7%)
$5.367.655,359 4.8%

§3.,467.252.766)
S$7.108 958 603
$106.868.471.989)

$3.365,857,737)
§7.053,235,747
$101.785.750.195]

$3.101,780,952
$6,585,491,084
$92.885.554.174

McHenry County
Will County
Total Counties

Source: Minois Department of Revenue and Melaniphy & Associates, Inc., - 2008-2015

Table 4
METRO CHICAGO CHANGES BY RETAIL CATEGORY
2007 and 2014
Difference Percent
Catesorics 200 2014 :

2007-2014 Change
General Merchandise $11,946,744,992 | $12,768,689,775 | $821,944,783 6.9%
Food Stores $13,068,829,128 | $13,855,464,711 $786,635,583 6.0%
Drinking and Eating Places $12.652,276,606 | $15,654,649,060 | $3,002,372,454 23.7%
Apparel & Accessories $4,955874,417 | $5,272,907,603 |  $317,033,186 6.4%
Furniture & Electronics $6,625,714,398 $5,743,738,303 | -$881,976,095 -13.3%
Home Improvement $6,002,576,181 $5,369,514,473 | -$633,061,708 -10.5%
Automotive & Filling Stations $21,993,291,128 | $25,280,971,505 | $3,287,680,377 14.9%
Drugs & Miscellaneous Retail Stores $15,427,331,691 | $18,591,474,998 | $3,164,143,307 20.5%
Agriculture & All Others $11,518,688,829 | $11,348,629,290 | -$170,059,539 -1.5%
Manufacturers $2.677,144,619 $2,336,764,660 | -$340,379,959 -12.7%
Total $106,868,471,989 | $116,222,804,378 | $9,354,332,389 8.8%

Source: Ninois Department of Revenue and Melaniphy & Associates, Inc., 2008- 2015
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CITY OF CHICAGO RETAIL SALES INCREASED BY $1.1 BILLION IN 2014

AN INCREASE OF 4.6%

Total retail sales in the City of Chicago stood at approximately $25.4 billion in 2013 and increased to $26.6 billion in 2014
representing an increase of 4.6% over 2013. Sales increased by approximately $1.1 billion between 2013 and 2014. In
comparison to the beginning of the recession in 2007, the City of Chicago is over $3.7 billion above the 2007 retail sales
level. In 2013, retail sales in the City of Chicago increased to $25.4 billion an increase of $1.1 billion over 2012 or an
increase of 4.9%.

Table 5 presents a comparison of 2013 retail sales to 2014 levels. The data indicate that Chicago has recovered from the
2007 retail sales level. General Merchandise Store sales in 2014 are above the 2007 level by $240.3 million to retail sales of
$1.9 billion. Food Stores retail sales in 2014 rose to $3.9 billion or $135 million above the 2007 recession level. Drinking &
Eating Places sales advanced to over $6.5 billon in 2014, or approximately $1.6 billion above the 2007 recession level. This
was followed by Apparel & Accessory Stores with 2014 retail sales of $1.8 billion and $2088 million above the 2007 retail
sales level. Unfortunately, two categories have not fully recovered. Furniture & Electronics Stores and Home Improvement
Stores recorded sales of $947 million and $894 million, respectively. However, Furniture & Electronics Stores remain -377
million below the 2007 retail sales level, as does Home Improvement Stores at -$32.9. or -3.6% below. Automotive &
Filling Stations rose to $3.1 billion, up $430 million over 2007 sales. Drugs & Miscellaneous Retail Stores recorded 2014
retail sales of $4.5 billion, an increase over 2007 of $664.8 million. Agriculture & all Others and Manufactures category is
not relevant to this retail discussion.

Table 5
Comparison of Retail Sales by Major Retail Category
2013- 2014
City of Chicago
Categories 2013 2014 =
' 2013-2014 |

General Merchandise $1,966,511,455 $1,977,734,013] $11,222,558 ;
Food $3,838,740,569]  $3.974,568,883] $135,828,314 3.5%
Drinking and Eating Places $6,189,890,782 $6,596,780,457| $406,889,675 6.6%
Apparel $1,756,311,809]  $1,806,143,422]  $49,831,613 2.8%
Furniture & H.H. & Radio $965,772,092 $947,614,881| -$18,157,211 -1.9%
Lumber, Bldg, Hardware $861,950,948 $894,587,810]  $32,636,862 3.8%
Automotive & Filling Stations $2,971,178,515 $3,128,419,818] $157,241,303 5.3%
Drugs & Misc. Retail $4,295,309,511 $4,510,005,859] $214,696,348 5.0%
Agriculture & All Others $2,155,946,373 $2,291,168,095| $135,221,722 6.3%
Manufacturers $485,890,690 $529,171,447)  $43,280,757 8.9%

Total $25,487,502,744] $26,656,194,685] $1,168,691,941 4.6%

Source: lllinois Department of Revenue and Melaniphy & Associates, Inc., - 2014-2015
Table 6 on the following page presents the retail sales changes between 2007 and 2014 in the City of Chicago.
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Table 6
Comparison of Retail Sales by Major Retail Category
2007- 2014
City of Chicago
?'ﬁ'r% fference er |
Catepories 200" 2014 :

2013-2014 Chanve
General Merchandise $1,737,342,930 $1,977,734,013) $240,391,083 13.8%
Food $3,491,838,983 $3,974,568,883] $482,729,900 13.8%
Drinking and Eating Places $4,936,371,275 $6,596,780,457| $1,660,409,182 33.6%
Apparel $1,597,723,740 $1,806,143,422) $208,419,682 13.0%
Furniture & H.H. & Radio $1,025,390,920 $947,614,881 -$77.776,039 -7.6%
Lumber, Bldg, Hardware $927,554,254 $894,587,810f -$32.,966,444 -3.6%
Automotive & Filling Stations $2,698,260,913 $3,128,419,818] $430,158,905 15.9%
Drugs & Misc. Retail $3,845,137.284 $4,510,005,859| $664,868,575 17.3%
Agriculture & All Others $2,245,468,559 $2.291,168,095 $45,699,536 2.0%
Manufacturers $448,676,734 $529,171,447 $80,494,713 17.9%
Total $22,954,101,315] $26,656,194,685] $3,702,093,370 16.1%

Source: lllinois Department of Revenue and Melaniphy & Associates, Inc., - 2008-2015

AND 19 WERE ABOVE THEIR 2007 LEVEL

IN 2014, ALL BUT 1 OF THE TOP 20 SUBURBS INCREASED IN RETAIL SALES,

Table 7 presents the Top 20 Suburbs retail sales for 2007 through 2014. The changes and percent changes are from 2013 to
2014. The City of Chicago is also included for comparison.

The Top 20 Suburbs in 2014 had total retail sales amounting to $58,756,642,888 or $2,428,469,098 above the 2013 retail
sales of $56,328,173,790. This represents an increase of 4.3%. The only Suburb that declined in retail sales in 2014 was
Downers Grove. The big 5 Suburbs in the Top 20 include Schaumburg, Naperville, Aurora, Joliet, and Orland Park all
showed increases between 2013 and 2014 as well as between 2007 and 2014.
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THE CORE MALL MARKETS

A Core Market is one with a major mall. There are currently 23 Core Markets in the Chicago Metropolitan Area outside of
the City of Chicago, which are depicted in Table 8 on the next page. The changes between 2007 and 2014 are shown with a
yellow background for easier comparison. The Core Market represents the immediate surrounding retail concentration
including the mall, big boxes, and other retailers and shopping centers.

Please note: The sales indicated are the total retail sales for the indicated suburbs and are not the sales of the
individual malls. This is simply an indication of the sales of the retail concentrations including the mall and the
surrounding big boxes. For example, Fox Valley Mall is located on Illinois Highway 59 on the dividing line between the
suburbs of Aurora and Naperville. The Mall is located in Aurora, while most of the big boxes are located in Naperville. Both
communities support the combined retail facilities. Thus, both have been included in the Core definition. It should also be
pointed out that many suburbs are included in multiple counties. Thus, the data must be compiled and compared. Overall, the
23 Core Markets account for nearly 35% of the Chicago Metro Area’s retail sales. Specifically, they account for over
$40.1 billion in retail sales, up from $38.4 billion in 2013. The Core Markets increased by 102.20% since 2007. A
discussion of the 23 core markets and how they have fared since 2007, the start of the recession is as follows.

Table 8 shows that ALL Suburbs and the City of Chicago have bested their 2007 sales in 2014. The City of Chicago with
numerous retail concentrations grew by $3,702,093,370 in 2014 over 2007. The largest Suburban increase in Core Suburban
retail sales was in Aurora/Naperville (Fox Valley Mall) which grew over 2007 in 2014 by over $778 million to sales of $5.4
billion. This was followed by the Promenade in Bolingbrook which increased by over $461.4 million to total retail sales of
$1.9 billion. The Randhurst Village Core Mall market, which includes Mount Prospect/Prospect Heights, increased by $457.6
million between 2007 and 2014 representing an increase of 8.86%. The Woodfield Mall Core Market is $376.7 million above
its 2007 level with 2014 retail sales of $4.4 billion, followed by the Hawthorn Center Core Market Area which grew by
$242.6 million above the 2007 level to 2014 sales of $2.6 billion. The Louis Joliet Mall Core Market Area grew by $114
million between 2013 and 2014 or by 4.63% to $2.5 billion. Since 2007 the Louis Joliet Core Market Area’s retail sales
increased by $179 million.

Between 2013 and 2014 some of the biggest sales increases in the Core Markets included Hawthorn Center up 10.2 percent
followed by North Riverside Core Mall Market at 9.94%, The Promenade Bolingbrook at 9.72 percent, Randhurst Village
up 8.86% and The Plaza up 7.52 percent. The North Riverside Core Mall market added Costco and The Plaza Core Market
benefited from the new Meijer and Menards in Evergreen Park. The Charlestowne Mall Core Market was up 7.72%, and
Stratford Square was up 6.39 percent. The Louis Joliet Mall Core Market was up 4.63% between 2013 and 2014.

The Rosemont Fashion Outlet Center has not been considered one of the Core Mall Markets since it is an outlet mall.
However, Rosemont generated retail sales of $606.8 million in 2014 up from $440.2 million in 2013 and $306.5 in 2012.

Copyright © Melaniphy & Associates, Inc., April 2015. No quotation or copying without written permission. Page 7
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GENERAL MERCHANDISE SALES INCREASED IN 10 OF THE TOP 20 SUBURBS IN 2014

AND 17 SUBURBS HAD 2014 SALES ABOVE THEIR 2007 LEVEL

General Merchandise retail sales mainly include sales recorded in department stores, big box discount department stores,
and Dollar stores. In evaluating the changes in sales by suburb, the performances of Nordstrom, Macy’s, Carson’s, JC
Penney, Sears, Von Maur, Saks, Bloomingdale’s, and Neiman Marcus has been reviewed, along with big box general
merchandise operators including Target, Super Target, Wal-Mart, Wal-Mart Supercenter, Costco, Sam’s Club, Kohl’s,
Meijer, and Kmart. General Merchandise sales for 2007, 2008, 2009, 2010, 2011, 2012, 2013 and 2014 are shown in Table 9.

In 2014, the Chicago Metropolitan Area recorded General Merchandise sales of $12.7 billion up from $12.0 billion in 2013,
The General Merchandise category was the only retail category in the Chicago Metropolitan Area to decrease in sales in
2013.  Sales in the General Merchandise category increased by $764.9 million in 2014 an increase of 6.4 percent. The
decline in the General Merchandise category was widespread throughout all of the Chicago Area counties in 2013 with the
exception of Kane County. The widespread decline was likely due in part to the credit card breach at Target as well as
weakness at JC Penney and Sears. In 2014, General Merchandise sales rebounded at Target as the credit card breach was
addressed and more stringent credit card security was implemented.

Interestingly, when only the Top 20 Suburbs (excluding Chicago) are considered, General Merchandise sales increased by
$249 million to $4.4 billion. The Top 20 Suburbs account for 34.8% of total Metro General Merchandise sales, down from
over 59% in 2011. The Top 20 Suburbs include the communities with a major mall and significant retail concentrations. The
dominance of General Merchandise stores in Top 20 suburbs has declined as sales at Sears and JC Penney in the malls has
declined.

When 2014 General Merchandise sales are compared to their 2007 sales, the Top 20 still have to recover more than -$11.2
million. In comparison, 2014 to 2007 pre-recession levels, The City of Chicago is up over $240.3 million since 2007. In
2014, there were 9 Suburbs still below their 2007 sales level. These include Schaumburg, Niles, Vernon Hills, Orland Park,
Naperville, Oak Brook, Lombard, Bloomingdale, Matteson, and Batavia. Schaumburg is still down $79.2 million from the
pre-recession levels. Evergreen Park was removed from the Top 20 Suburbs since it was overtaken by Bolingbrook in 2013.
Conversely, 10 Suburbs are above the 2007 levels including Joliet, Gurnee, Hodgkin’s, Crystal Lake, Aurora, Lake Zurich,
Streamwood, Bloomingdale, Skokie, and Bolingbrook.

In the Top 20 Suburbs, Joliet continued in the 1¥ position with General Merchandise sales of $357.6 million, a decrease of
$5.2 million. Schaumburg’s 2014 General Merchandise sales decreased by $79.2 million to sales of $304.3 million, or a
decrease of 3.23%. Niles remained 3™ with sales of $300 million, up $6.9 million or an increase of 2.37%. Bolingbrook
jumped to 4™ with sales of $265.3 million an increase of $132 million since 2013.  Aurora moved up to 5" with sales of
$261.9 million increasing by $49.8 million or an increase of 23.48 %. Gurnee ranked 6" with sales of $254.7 million up
$2.7 million since 2013 or an increase of 1.07%. Vernon Hills ranked 7™ with sales in 2014 of $248.8 million, a decrease of
$10.9 million or a decline of 4.22%. Eighth place went to Orland Park with 2014 sales of $243.9 million, an increase of
$27.7 million, or 12.82 percent.
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FOOD STORE SALES IN THE TOP 20 MARKETS INCREASED BY $162.9 MILLION.
FIFTEEN OF THE TOP 20 SUBURB’S IN 2014 FOOD STORE SALES INCREASED;

Food Store sales include food consumed at home. Food sold in super stores or supercenters is often included in the General
Merchandise category. Thus, food dollars have shifted around toward many big box discount stores. The Chicago area
supermarket industry has been turned upside down with the closure of all 72 Dominick’s stores. Several other grocery chains
have acquired the most desirable locations. There were still 28 vacant Dominick’s locations available in April 2015.
Mariano’s continues their rapid expansion with both new stores as well as 11 former Dominick’s locations. There have also
been several new entrants into the market such as, Heinen's, Plum Market, Standard Market and Fresh Thyme. Fresh Thyme
opened stores in Mount Prospect and Deerfield and plans stores in Naperville, Joliet, Downers Grove, Chicago and Crystal
Lake. Piggly Wiggly is coming back into the market in Carol Stream and Buffalo Grove and several independents are taking
some of the Dominick’s locations as well as other available locations. Whole Foods acquired 7 Dominick’s stores. Ultra
Foods opened in Prospect Heights and Crestwood. Jewel-Osco took several former Dominick’s locations including Rogers
Park, Old Town, Merrionette Park, Fox River Grove, and Lake Zurich. Caputo’s took 4 former Dominick’s locations
including Arlington Heights, Northbrook, Des Plaines, Elk Grove Village plus the new store in Carol Stream. Fresh Farms
is taking a former Jewel-Osco in Niles which should open soon. Tony’s Finer Foods took the former Dominick’s in Lincoln
Square in Chicago and also opened in the former Ultra Foods locations in Plainfield and Hanover Park. Garden Fresh Market
opened a new store in the former Dominick’s in Buffalo Grove. The supercenters and warehouse clubs continue to hold up
well since the recession including Costco, Sam’s Club, Wal-Mart Supercenters, Super Target, Meijer, and Woodman’s.
National smaller food chains like Aldi, Food 4 Less, Trader Joe’s and Whole Foods have also added new stores. Wal-Mart
Neighborhood Market has added numerous new stores in the City of Chicago and will open their first suburban store in Des
Plaines.

Total Food Store sales for the Chicago Metro area in 2014 amounted to approximately $13.8 billion, increasing $383.7
million, or 2.8%. The City of Chicago saw its Food Store sales increase by $114.6 million in 2012 to nearly $3.8 billion. In
2013, the City of Chicago saw sales increase by $72.4 million representing an increase of 1.9 percent. In 2014, Food store
sales increased by $135.8 million to $3.9 billion an increase of 3.54%. The recycling of Dominick’s stores increased the
velocity of Food Store sales growth.

Table 10 depicts the Food Store sales results for 2007 through 2014. In 2014 in the Food Store category there were more
increases than decreases. (15 increases versus 5 decreases). In the Top 20, the five top leaders were Naperville, Evanston,
Niles, Arlington Heights and Joliet. Not surprisingly, Naperville experienced a 3.61% decline in sales with the closure of
Dominick’s stores. Some of the other communities experiencing declines included Schaumburg, Palatine, Des Plaines, and
Buffalo Grove.

The largest increase in sales between 2013 and 2014 in the Top 20 was in Elgin which rose in 2014 by $32.6 million to sales
of $124.1 million. A new Butera store opened on the northwest side of Elgin. Wheaton followed where sales increased by
$23.4 million to sales of $198.2 million, the result of the new Mariano’s Fresh Market store. Decreases occurred in 5 Suburbs
as reflected in Table 10.

Next, we examined the Suburban communities in the Top 20 that had recovered from the 2007 sales level (the beginning of
the recession), excluding the City of Chicago. Eight suburbs decreased since 2007 and 12 suburbs are above their 2007
pre-recession level. Niles led with sales increases over 2007 by $59.4 million, followed by Naperville at $53.3 million.
Arlington Heights rose by over $40.6 million and Wheaton increased by $30.7 million. Evanston increased by $26.5
million and Downers Grove increased by over $25.4 million over 2007 sales level to $134.0 million. Schaumburg increased
by $14.1 million and Carpentersville increased by $11.6 million over the 2007 sales level.

Decreases in retail sales below the 2007 levels occurred in Elgin -$23.8 million, Buffalo Grove at -822.9 million, Palatine at

-$18.8 million, Skokie at -$12.8 million, Joliet at -$10.0 million, Waukegan -$8.5 million, Highland Park at -58.2 million
and Orland Park at -$224,000.
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IN 2014, THE TOP 20 SUBURBS SAW THEIR DRINKING & EATING PLACE

SALES INCREASE BY $149 MILLION;
DRINKING & EATING SALES SINCE 2007 HAVE INCREASED BY $580 MILLION

In 2013, Metro Drinking & Eating Place sales (food eaten away from home) increased by $672.1.7 million to sales of
$14.8 billion. In contrast, sales increased by over $873 million in this category in 2012. In 2014, Drinking & Eating Places
sales reached $15.6 billion representing an increase of $796 million or a 5.4% increase.

The Top 20, excluding Chicago, Eating & Drinking Place Suburbs generated over $3.4 billion in retail sales. When
reviewed in contrast to 2007 retail sales in this category, only one suburb in the Top 20 is below the 2007 level —
Arlington Heights which is below 2007 sales by -$10 million. Several restaurants have closed in Arlington Heights since
2007 including Boston Blackie’s, Lone Star Steakhouse, Yanni’s, Pappadeaux Seafood Kitchen, Grand Station, The Riviera,
The Wellington, Le Titi de Paris, Garibaldi’s, Chin’s Restaurant, Max & Erma’s, Seigleman’s Deli, Applebee’s and Caribou
Coffee. Several new restaurants have opened in the closed restaurants including Cooper’s Hawk, Circa 57, Rack House
Tavern, Smashburger, Jersey Mike’s Subs, Honey Berry Restaurant, Peet’s Coffee and Bistro Chen, among others.

Table 11 indicates that within the Top 20 Suburbs only one Suburb had a decrease in sales in 2014. St. Charles saw their
sales decline by $7.6 million or by 7.67%. Overall, The Top 20 Suburbs increased by $149.7 million in Drinking & Eating
Place sales. Rosemont had the largest increase in 2014 to sales of $211.2 million, for an increase of $21.7 million. Crystal
Lake in 2014 increased by $13.4 million to sales of $115.2 million, followed by Schaumburg with an increase of $12.1
million to $373.3 million. Orland Park was next with an increase of $10.4 million to sales of $202.3 million. Oak Brook
recorded an increase of $10.2 million with sales reaching $171.7 million in 2014. Schaumburg had the highest sales of all
the Top 20 suburbs with sales of $373.3 million. Schaumburg’s sales growth in 2014 amounted to $12.1 million or 3.36%.

When the Top 20 Suburbs in 2014 are compared to their 2007 sales level, it shows that sales overall rose by $580
million. The change between 2007 and 2014 is shown in Table 11 in the last column in yellow. The biggest winner was
Naperville with sales of $86.5 million above its 2007 sales level to sales of $342 million. Rosemont recovered from the
Recession with Drinking & Eating Place sales in 2014 of $211.7 million, an increase of $59.3 million over 2007. Orland
Park was above its 2007 sales by $50.4 million to sales of $202.3 million. Some of the other Suburbs with strong growth
since 2007 include Oak Brook ($45.0 million), Bolingbrook ($41.3 million), Elgin ($38.8 million), Evanston ($31.3
million), Tinley Park ($33.1million) and Aurora ($28.8 million). Other Suburban changes are reflected in Table 11.

Copyright © Melaniphy & Associates, Inc., April 2015. No quotation or copying without written permission. Page 10




ONI ‘SALVIDOSSY ® AHdINVTAW

§107 “oup'sappossy p dydpiapy ® sidiaaay Xof saws ‘snuanay Jo wanraodac] siouljp :a2.nos

03D, J0 A1LO Aty apnjoxa spp1o] Kpan’ [y aoN

SALLINNAWIOOD NVEINANS 0T dOL - VAUV NVLI'TOdOYLAW O9VIIHD
SATVS ADVId ONILVI ® ONDININd

ELST90°085S | %8L'E [6PT'9BL'GFIS |ISL'SKS'CTH'ES [LOS'TIL'ELT'ES [IPP 90K PSI'ES [P6T'8ISPS6'TS [8SH0S9'TISTS [S98086 19L°TS [1F0°SII 668 TS |81 L8P EPE TS 0z doL [vso],
LLY'9TY'LS %L9'L [88S°LIOLS [6Lt'095°86%  |168°THS 168  [LST°0SH 168 195°LL8°T68  |90T'95T'¥8%  [Co1°06£088  [759°260°588  [200'vE6 068 sajleyD 1§
BLL'66T'EES  [%¥PT'El [COL'ELY'EIS |E€TBSLTCIIS  [OTI'TOSI0IS  |906°€SS'L6S  [STO'LI0'168  |08L°L0€'68%  [pI9'skisss  [szi'Lictss  |sporors1ss aer] [eIsAID
OEITYS OIS  [%OT€ |TEL'VIS'ES  [SYPISLTIIS  |EIL'981°601S  [S66'ET6'0IIS  |I180°T68°'L6S  |ZZ0'SPT's6$  |ev9tL9'€68  |LLS'Ibe'L68  |90£'607°96$ ume yeQ
09F'LTI'EES  [%SY'8 [THI'Tov'eS  |P6L'098'ITIS  [TS9'BIETIIS  [LLS'E0S'80IS  [I81°086°101S  [800°49€'668  |s60°6TLE6S  |pLO'L80°'S6S  |peEc ceL 88s jled Aojur,
0LOTERBES %109 [B0V°0EY'LS  |LP8'GI0TIEIS [6€P'6€9°€TIS |b6TTOCEITS |L60°069°9018 |Tri'v16T0IS [0€1°80L°668  |$96°cov'968  |Li8'967T68 g
EOVBSYOIS  1%E0 [TrI'SSO'yS  |PBS'ELLTIS  [THIRIOTTIS  |PP6'6S991IS  [96TLILTIIS |phO'60EP0IS |obbzeocols [sco9scso1s |izrsivinns MIIAUD)
OVOPPEIVS %P6y [IZ6'€9L'9S  |88L'6OB'EPIS  [L9S'SPO'LEIS |EPSTETSEIS  [R9'OP8TTIS |€09°LEL'6IIS |IPI'ESI'POIS [9SEIE6'ZIIS |8P1°SOP OIS jooiqsurjog
ESLOLEIES  [%99 |(8S'OLV'9S  |ITCCOV'SPIS  [vzLze6'8E1S  |099°2s'6TIS  [LoTese'cais |1szvee'szis |seLesziis  |ose'eozviis |sssczovils uoISURAT]
LOLOEBTIS  [%6ST [TSOTIT'ES |9S6'T80'LTIS  [H06'ILS'ETIS  |L9B'EPTOTIS [LSK'STLLIIS |2L9'S16°911$ |88T'688°TIIS |z8v'sTo'Lils |6s1zszping ouINy
09E'TI6TIS  [48T'C [SIB'8SERS |IITBIILEIS [€6E°608'TEIS |T6T'69€'8TIS  [081°0LTSTIS |088'LTe'6l1S |peS1T8LIIS |6Te'LsS0TIS |1s89sTbTls 9A0ID) SIOUMO(]
88TSIEVIS  |%S1T |P9TILETS  [LPO'660'IFIS  [E8L°LTISEIS  |TOV'OLI'OFIS [606'906°1E1S |016°L8S'STIS |s8L°L87Z21S [sv0'es9'sTis lesicsrvzis prequior]
BLO'6TO'SHS  [%EE9 (BTSSITOIS |6I¥8ILILIS [168°T0S 191  |T16'829'0SIS  [s9L'6s8°TrIS |811°888°8€15 |01c060°czIS |czzizsvzis |iveesoozis yooug NeQ
OISOLE'6SS  [%8Y11 |961°TILITS [6€T'69T1ITS  |EPO'LOS681S  [959°868'L91S  |IIPSBE'SHIS |€8E°L9S0OPIS [SprzLepels |€oc98s°L91$ |ozezes 1s1s JuOWasoYy
ECTVER'ITS  [%BS'T |619'V60'YS  [T6€TLOEIIS  |ELL'LLE'BSIS  [685°STE6SIS  |8TS°c60'6VIS  [8T8°996°THIS  [STi6sL1vI$ |965°v89'8€18 691867 1418 anjoys
SISPIOO0IS-  1%89°C |VRITIT'SS  |0SI'9TLIPIS  [996°CISIVIS  |L89°LTOSHIS  [pECIOI'6EIS  |pL8°TEOVPIS |sLzToz0s1S |9zLL19°sts [s99'0rc'osis | swSion uoisuny
661'1SV0SS  [%9t'S [6VTBIYOIS |STEOSETOTS  [9L0°T88'I6IS  |6SL'8TS'SLIS  [6€1°L0L'€91S |op1°99e'ssIs [1TTsis'osts |Lzs'iie'sors |oz1'668°IS1S Mied puepQ
6CTESR'STS  [%90°T |LSO'VLIPS  |TIT6OT'LOTS  [SSI'SE6°T0TS  |SLITOY'LOIS [sve'688'L81S  |p0s'sze'sLis [osLzes'sots |corListeLis |ese'szrscrs eloIny
BIBOSTOIS  [%E9T (SPS'6IT'SS  |I19L'SPO'E0TS  [9IT'ITL'BGIS  |POI'VTLI6IS  [S98'LOTO8IS [LSI'bb6'LLIS [0L0°88T'6LIS |120°sTE'881S  [crev69°L81S BIjof
OSY'OIS 988 [%€0T [9LL'I6L'9S  |T06'TTOTHES  [9TI'IETSEES  |OIT9ETIIES  [16SpSE88T8  |T11°015°88T8  [e6c6LL 1478 |09v0oLeL9zs  |ertrons sss pataden
LLYSO0TIZS  [60€'€ [SEL'BEITIS |ILO'GLE'ELES |EECOVTIOES  |LS9BO9'BSES |PSTHo6PEES |888°SSELIES |rE0S69°L0ES |[S6T'sTs'Lves |posieLezses Smquineyog
Z8LG0P'099°1$ [%LS'9 [SL9°688'00VS |LSH08L'965'9$ [T8L068°681°9S |THE'IST'6TR'SS [SSSLOSTOV'SS |SOEEEL €HOSS [FEI OET SPLPS |L8L ISLFI0'SS |SLTILEOEG TS ogealy)

FI0Z 03 L00T [2Buey)| saduey) dupey » Suneqy » Supey » dupey ¥ supey » dupey » suney » Supey »

uoJ g I | FIOT-E10T Surjuuq Sunjuuq Sunquuq Supquuq Sumuuqg Supjunig upjuuq Supjunq

ow_ﬁ.w-_...u v—_uﬂ wu_am sIeS mu_nm LRI SIS mu_wm sIeg SIeg bE:EEcU
€107 404 £107 710z 110z 0102 6007 8002 LO0T
r10Z-L00T

IT21qeL




Volume 31.1 April 2015

8 OF THE TOP 20 SUBURBS IN THE

APPAREL & ACCESSORIES STORES CATEGORY INCREASED IN SALES

The Apparel & Accessories Stores category has fluctuated significantly from year to year based upon economic trends.
Apparel & Accessories Stores sales rose significantly in 2011 rising by over $886.5 million to total sales of $5.5 billion, and
then in 2012, sales declined by -$551.3 million to sales of approximately $5.0 billion. In 2013, sales rose to $5.1 billion an
increase of $157.4 million or 3.2%. In 2014, Apparel & Accessories Stores sales increased by $122.4 million or by 2.4%.

Chicago and the Top 20 Suburbs in the Apparel & Accessory Stores category accounted for 79% of all sales in this category.
Apparel & Accessory Stores tend to be concentrated in malls, lifestyle centers, and the Near North area of Chicago. With the
decline of department store attraction, sales in this category are truly reflective of the strength of the malls or lifestyle centers.
Interestingly, Chicago and the Top 20 Suburbs captured over 82% of the apparel sales in 2012. In 2014, eight suburbs
increased —Qak Brook, Skokie, Gurnee, Naperville, Algonquin, Bloomingdale, Joliet and Bolingbrook. Table 12
provides the results.

In 2014, the City of Chicago generated $1.8 billion in the Apparel & Accessories Stores category up from $1.7 billion in
2013. The total Metropolitan Area sales in this category amounted to $5.2 billion in 2014 up from $5.1 billion in 2013. The
City of Chicago had 2013 sales in this category of approximately $1.8 billion, rising by approximately by $49.8 million, or
2.84%. In 2012, apparel sales in the City of Chicago were only up 1.36 percent. Overall, the Chicago Metropolitan Area had
Apparel & Accessory Stores sales of approximately $5.1 billion, increasing by $157.4 million or 3.2% in 2013. Thisis in
contrast to a decline of -$551.3 million in 2012 or a decline of 9.4%.

Skokie led the increases in this category with an increase in 2014 sales over 2013 by $19.3 million to sales of $264.7 million.
The new Nordstrom Rack store is responsible for much of the increase. Skokie was followed by Oak Brook with an
increase of $7.6 million to sales of $314.1 million, or 2.49%. Naperville increased by $2.1 million to 2014 sales of $108.8
million, followed by Bolingbrook with an increase of $1.6 million to 2014 sales of $39.9 million.

Aurora declined by -$30.8 million to sales of $282.4 followed by Schaumburg a decrease of -$9.9 million. Northbrook
saw its sales decline by -$9.8 million, followed by Orland Park declining in sales in 2014 in this category by -$6.2 million.
The other decreases can be seen in Table 12.

Next, in the Apparel & Accessory Stores category we examined the Suburbs sales experience since 2007. In the last column
of Table 12 which is depicted in yellow. Here we compared each Suburbs 2014 sales with 2007 sales (the beginning of the
recession) to see if they had recovered to the 2007 level. The largest improvement was seen in Aurora which is now above
the 2007 level by over $62.3 million to sales of $282.4 million. Skokie is now above 2007 sales with an increase of $44.4
million followed by Naperville with an increase of $42.3 million. Calumet City and Oak Brook followed with increases of
over $6.6 million. Other Suburbs changes can be seen in Table 12.

Suburbs showing decreases since 2007 include Schaumburg with a decrease of -$38.7 million, followed by Bloomingdale

which declined in this category by -$15.6 million and Vernon Hills was found to be approximately -$12.1 million below the
2007 level in this category. The remaining status of the Top 20 in this category can be found in Table 12.

Copyright © Melaniphy & Associates, Inc., April 2015. No quotation or copying without written permission. Page 11
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8 OF THE TOP 20 SUBURBS INCREASED IN THE

FURNITURE AND ELECTRONICS STORE CATEGORY; WHILE 12 DECLINED

This category consists of retail sales in Furniture and Household Furnishings, Electronics and Appliances. Total Chicago
Metropolitan Area retail sales in this category in 2014 were recorded at $5.7 billion and grew by approximately $21.8
million. During the recession recovery in 2012 sales growth was $216.1 million nearly three times the growth of $71 million
in 2012. The sales distribution between Furniture and Appliances/Electronics is usually 50% to 52% in Electronics &
Appliances and 48% to 50% in Furniture and Home Furnishings. Table 13 depicts the results in this category.

The Top 20 in this category had 2014 sales amounting to approximately $2.9 billion, and experienced an increase over 2013
of $505.6 million. The largest portion was captured in Vernon Hills which had total sales in this category of $561 million
and grew by $83.3 million in 2014. Glenview experienced the second largest numerical increase in sales rising by over
$21.2 million between 2013 and 2014 representing an increase of 5.63%. Much of the increase can be attributed to ABT
Electronics and the improving sales environment. Oak Brook was next with sales increasing by $16.9 million or by over
13.55%. Lombard grew by $12.4 million to sales of $120 million. The positive changes in other Suburbs can be viewed in
Table 13.

There were twelve Suburbs which declined including Schaumburg recoding the largest loss at -$26.9 million. The second
highest was Downers Grove which recorded a -$15.6 million decline. Itasca showed a decline of approximately -511.4
million. Skokie’s sales recorded a loss of -$9.3 million. Naperville’s sales recorded a loss of -$7.5 million. Again, the data
can be found in Table 13.

Next, we examined changes by the Top 20 Suburbs between 2007 (the beginning of the recession) and 2014. The data
indicate that only five Suburbs are above their 2007 retail sales level — Vernon Hills is $175.3 million above its 2007
sales level at $561 million. Similar to last year, Steinhafels is probably the reason for the large increase along with the
improvement at other Furniture & Electronics stores. Qak Brook recorded a sales rise since 2007 of $34 million. Lombard
followed with an increase of $32.9 million. Naperville recorded an increase of $4.8 million since 2007. All others declined.

Copyright © Melaniphy & Associates, Inc., April 2015. No quotation or copying without written permission. Page 12
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Volume 31.1 April 2015

IN 2014 ONLY 4 OF THE TOP 20 HOME IMPROVEMENT

SUBURBS DECREASED IN SALES

The technical name of this category is Lumber, Hardware, and Building Supplies, but is commonly referred to as the Home
Improvement category. Total sales in the Chicago Metropolitan Area in this category amounted to $5.3 billion, an increase of
$279.1 million. This category includes Durable Goods, which are usually the slowest to recover from a recession. Sales in the
Top 20 suburbs in 2014 (excluding the City of Chicago) amounted to over $1.5 billion, increasing $61.2 million, or 4.2%.
Since 2007’s high sales of $1.7 billion, sales declined through 2009. Table 14 depicts the Top 20 suburb performance in this
category. Schaumburg was removed from the Top 20 Suburbs in the Home Improvement category following the closure of
Lowe’s. Crestwood was added to the Top 20 Suburbs in this category.

Winners included Naperville, Joliet, EIk Grove Village, Gurnee, Glendale Heights, Niles, Vernon Hills, Aurora and to a
much less extent, Palatine, Aurora, Crystal Lake, Evanston, Elgin, Mount Prospect, Cicero and Carol Stream.

Table 14 depicts the sales data for 2007 through 2014. Top 20 Suburb sales actually saw an increase in 2011, and then
declined again in 2012. In 2013, sales increased to $1.4 billion an increase of over $153.6 million. In 2014, the Top 20
Suburbs increased by $61.2 million representing an increase of 4.2 percent. Thus, the velocity of growth in the Top 20
Suburbs has declined. The consumer remained wary in 2014 of major home improvement projects.

Between 2007 and 2014, there were 15 Suburbs that declined in sales. Losers include Downers Grove (-$29.3 million),
Joliet (-$28.2 million), Palatine (-327.5 million), Orland Park (-$20.0 million), Aurora (-$18.6 million), Elgin (-$18.5
million), Crystal Lake (-$18.0 million), Elk Grove Village (-$15.8 million), Crestwood (-$15.5 million), Cicero(-511.6
million), Gurnee (-$4.5 million), Mount Prospect (-$4.5 million), Carol Stream (-$3.4 million), Evanston (-51.8
million), Bolingbreok (-$1.3 million).

Since 2007 only five Suburbs have shown increases in Home Improvement. Naperville, Glendale Heights, Gurnee, Oak

Lawn and Vernon Hills are the four Suburbs. Overall, retail sales in this category since 2007 show a sales decline of -
$174.7 million. 2014 sales in this category in the Top 20 Suburbs were approximately $1.5 billion.
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"ONI ‘S3LVID0SSY ? AHJINV 13N

S10Z "ouf “sapd0ssy 3 Gidiuv)apy pup anuaasy o wauiindag] stoutfi] :a2imog

S[pjoj i woaf papnjoxa st 08pouy ) fo Ay (a1oN

SHILINNIWIWOD NVEINANS 027 dOL - VAYY NV.LI'TOdOYLAN ODVIIHD
SATVS STHOLS LNAWAAOUdINI ANOH

669°96. 157 |%TF  [SLITTT'I9S [L8I'191°6IS IS [T10°6£6°LSH 1S [096 FIT'LOCTS [FESPLIOIE TS 6659LO°LIEIS |IIT'8I¥'S6T IS [9PS'LIP'SLY IS [988°LS6°€69° 1S faanang gz do, [e10
LEIT6981S- |%L'S  |¥P0'699°T8  |009'85H 6+S 9SS 69L VS SI09I'1+S P LIT9YS 008°69¢°3+3 3£6°0£C8FS SEL'LBELSS 1€L°0E1°89% elomny
C998LE SIS %01~ |LTE 68PS- ILTYOTLYS 861 €65°LYS £0S TLI'8HS €06'8LL VS 10§ EPL'8¥S £60°LOT 6FS 6£T° 8187958 £€8°789°79% PooMmisaIy
COLTIPSLTS [%L9  |19S°6E£T'ES  |£08°9TF 168 TYTLRISHS 0TV OvT'Sts ¥86°99t°CHS ¥88°6ILTHS STSLYS'THS 68€°00L°L9% 905°896°8LS aunejed
LIS0T8°CIS- [%9°€E |9€L°069° LIS |OIETIFOLS PLSITL'TSS P8LPOT9tS £0¥'TT8'8SS 0€1°6TETHS $88°E8F'9SS T90°€10'vLS 1T8°TET98% age[IA 24010 Y|
T80°L19% %18 [969°0S9°€S  |£81°969°84$ L3P'SHO'SHS £06'9E€°0F$ STY'SETOrS 96T°T19°%6¢8 LISLLYEYS 3SR 108°LrS 101°6L0°8V$ S[ITH Uoulap
1S€°TH0'8$ %ET |PICIIT 1S~ |8SL°€9£°TES TLO'08S'ESS OFT'SE8°0SS $SLLEIISS LSB'SEI'96S SPL'P6S ObS L19°6VT0v$ LOV ITEbYS umem yeQ
EE8°09€°6TS [%ES- |SREIBIES- [PII'8T6°95S 661'601°09% €0V’ T8TISS 1£€°676°768 3SRTITLISS 90T'059'9¢$ v66°€96'TLS L¥6°887°98% JA0ID) S1dUMO
69S89F° €S- (%10 |90°LES £31°C10°LSY LET'BL6'9SS 068°679°15$ 8CT'915°05% 081°SSH'0S$ 9EL’ERT'0SY 66T LETLSS TSLE8H'09% weang |osed
650°CTHO 0TS [%9°C1- |90 1£6'88- |PTO'VT6' 198 0EF'SSB°0LS C68°F88°GS$ PE1'986°05% ¥T6'€89°S5$ 609°9€L°96$ SPLTIES9S £80°996°18% ed purlIO
EIEVTR IS |%9T  |96L7889°1% 1SLE6L°LIS $S6'¥01°99% £T6°S8F'LSS 619°9L6'VSS L6EELY €SS 11€9TL° 1% 9TO'LYT 98 r97'819°69% uojsueAy
CEUROOBIS [%L'T  |Lb6'L66°1S  |069T98°CLS EPL'YIR'ELS SLY'L96'T98 F0S'0LT 198 LT9'€01'85S 86L°6+9°99% 9r9E11'T8S T78°998°€6$ e [esd1)
BSPTE0TTIS |%0' 11 |€1T'98+°88  |€LE9ZE588 091°0¥8°9LS L1S°L8S°99§ 86T8PO°1LS 8L8°091°0LS S19°9L0°69% 686 IYTILY SI6'POT' VLS JduIngn
CO10Z8 P8 |%8'0  |9£TT65S EIET119°6LS LLO6I0'SLS 61L°600°L9% 18°06£°89% PET'688°99% SL9'860°S9% 9LT’L6¥'0LS SOSIE1'088 102dsold Junopy
GLEPPS 8IS~ |%E' T [BO6°ETIIS  |0L6'6V6°L8S 790°978°98% IV 9Er'ELS SOI°L8S'8LS 961°068°88% 189°'L89°18% 00$°S16'88% 98T r6+ 901§ uisiq
LTTOSLEIS |%Ey  |TY8'FO8'ES  |S660TS'I6$  |€ST'OIL'L8S  [Z9L088°LLS  |96€bT6°188  |60T'LeL 1S [Lz0'c99'sLs §79°009'v6%  |TTTOSTLOIS SI[IN
8S6LITTIS- [%E0 |0£T1TTS T19°TS0°68% TBETE VRS 601 TEL'6LS 600°ZS1°08$ €91°8¢Z°08¢ €STLIS'SLY 8TI'8T0°18% 0L5°0L9°96% 012215
OVS'OP8ElS  [%TS  [98€°665PS |99 LR9‘T6S 088°L80°88% TITErPEss £08°LST T3S SOP'OrE98s 801°EPP'oLY 81€°8ZEvLS 9TL'9¥3'8LS SIYSIaH a[epualn
EPFOOCTTIS-  |%LT  |SLY9SS'IS  |POE088°06$ 679'€TE 689 TPL'TIS'€8S £98°1L0°E8S £97°918°78% 8P0'TTI'I8S 8L9'V90°189 LyL'OvT'T6$ Yoouq3utjog
OLLLOTBTS %901 |LyO'P60°01S [BLO'ISS'SOIS |ISOLSH'S6S ££0°8LI V63 6£TTEOSRY LST06T 688 291°169°'18% ILOTEIE6S LSB'BSLEEIS Jaljof
868°0T0°TTY  [%6'8  |FPTB8SEIS [689°S19°6918 |svi'Lzo'zsIS |s69'c6TOE1S STOOLTHTIS  [BLIGYS'ETIS |€TO'8I°0TIS |1SS°€E8°6ZIS [16L 65 SHIS prasaden
PPy 996'TES- [%8'E  |798°9£9°TES [0I8'L8SH68S  |8¥6°0S6°1988 |S9S666'SLLS  |1HSOI €8ELS  |€T6'88TBPLS [08+'LT6'EELS 67990 LIRS |PST PSS LT6S o5esy)
saguey) [oSuey) r10Z sIES saeg safeg sI[eg sajeg saeg sajesg sajeg Ajunwwo,)
ri0z SITERNER | 10T wawdaoadwy | juawsoadwy | Judwaaoadwy yuswsoaduy | Judwasoaduwy | yuawasoaduy | Juawasroaduwy Juawaasosdug
L00Z 102 aduey) awoy Jwo awoy woy awoy AWOF] WOl Jwey
£10T rioz €107 710z 1oz 0107 6007 8007 L00T
PI10T-L00T

v1 ATAVL




Volume 31.1 April 2015

ALL BUT THREE AUTOMOBILE DEALER & GASOLINE SERVICE STATION IN THE TOP 20

SUBURBS INCREASED IN SALES BY $547.9 MILLION TO $9.0 BILLION

Metro Chicago’s retail sales in this category in 2014 amounted to $25.2 billion representing an increase of $1.0 billion, or
4.2% since 2013, The City of Chicago’s sales in this category rose by $157.2 million to $3.1 billion, or 5.3%. The
Automobile Dealer & Gasoline Service Station category was impacted by the decline in gasoline prices and yet this was
offset by strong sales at Automobile Dealers.

Table 15 presents the sales for the Top 20 Suburbs. The total Top 20 Suburbs saw their sales in this category rise by $547.9
million (excluding Chicago) to sales of $9.0 billion. Naperville recorded the most sales in this category in 2014 with sales of
over $1.2 billion followed by Schaumburg with sales of $987 million. Glenview recorded the largest increase in 2014 to
approximately $88.7 million to sales of $493.1 million, or 21.94%. Schaumburg recorded the second largest increase in
2014 to approximately $60.2 million to sales of $987 million, or 6.5%. Libertyville gained $60 million to sales of $450.9
million, or 15.38%. Naperville followed with an increase of $51.3 million. Tinley Park was next with an increase of $46.9
million to 2014 sales of $480.4 million. Oak Lawn experienced an increase of $46.5 million to 2014 sales of $501.1 million.
Finally, Westmont’s sales in 2014 were $486.9 million with an increase of $43.3 million, or 9.76%.

There were sales decreases in three Suburbs although they were not as significant as in the past. Elgin declined in sales in
2014 by -$54.7 million to sales of $434.1million. The decline in Elgin amounted to -11.19% . McHenry recorded a decrease
of -$52.2 million with 2014 sales of $191.3 million. Aurera declined by -$44.5 million to sales in 2014 of $344.3 million,
for a decline of -11.45%.

Since 2007 through 2014, 16 Suburbs have shown an increase in sales. Conversely, only 4 have shown decreases. Overall, in
the Top 20 sales are $547.9 million above the 2007 sales level. Increases occurred in Naperville which rose by over $346
million above the 2007 level of $929 million to the 2014 level of $1.2 billion. Schaumburg’s sales were found to be $132
million above 2007 levels with sales of $987 million. Orland Park is above the 2007 level by $125.2 million to sales of
$577.9 million. Glenview exceeded the 2007 sales level by $122.9 million in 2014 to sales of $493.1 million.  Other
changes can be seen in Table 13.
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IN THE DRUGS & OTHER MISCELLANEOUS RETAIL STORES
17 OF THE 20 TOP SUBURBS INCREASED IN SALES OVER 2014 AND

16 SUBURBS HAVE SALES ABOVE 2007 SALES LEVEL

This category includes drug stores, as well as, other miscellaneous retail stores. Most suburbs with malls will have larger
sales in this category because specialty stores are included. Metro Chicago’s retail sales in the Drugs & Other
Miscellaneous Retail Stores category in 2014 amounted to $18.5 billion and increased by $790.9 million, or 4.4%. The
City of Chicago’s sales in this category in 2014 increased by $214.6 million to sales of $4.5 billion an increase of 5.0%. The
data also indicates the improvement since 2011 when many small specialty stores failed during the recession. Table 16
depicts the results for Drugs & Other Miscellaneous Retail Stores.

Schaumburg had the largest increase in the Drugs & Miscellaneous Retail Stores category in 2014 with an increase of $112
million to sales of $374.6 million. Mount Prospect was next with an increase of $49.2 million and total sales in 2014 of
$457.4 million, or 12.07%. This was followed by Glenview with an increase in 2014 of $38.8 million to sales of $181.8
million, or 27.21%. Waukegan followed with an increase in sales of $30.3 million to 2014 sales of $263.1 million, or
13.05%. Oak Brook was next with an increase of $28 million to sales of $153 million, or 22.39%. Table 16 provides the
sales data for the Drugs and Miscellaneous Stores category.

There were sales decreases in three Suburbs although they were not as significant as in the past. Skokie declined by -$26.9
million to sales in 2014 of $201 million, for a decrease of -11.80%. Oak Lawn declined in sales in 2014 by -$16.2 million to
sales of $169 million a decrease of -8.75%. Lombard recorded a marginal decline of -$2.6 million a decrease of -1.44%.

We also examined the retail sales changes that occurred between 2007 and 2014. Sixteen Suburbs have retail sales above the
2007 level. The largest increase occurred in Mount Prospect with an increase of $211 million, followed by Waukegan
which increased by over $111.5 million. Naperville followed above the 2007 level by $97.7million. Aurera has risen above
the 2007 level in this category by $74.5 million, followed by Joliet with an increase of $69.5.9 million. Hoffman Estates
rose above the 2007 sales level of $44.3 million. Glenview’s retail sales in this category increased over 2007 by $38.8
million. Lastly, Bolingbrook increased by $37.5 million over the 2007 sales levels. Both Lombard and Niles recorded sales
above the 2007 level by over $30 million.

Suburbs that remain below their 2007 retail sales level included Orland Park below their 2007 level by - $27.7 million. The
next Suburb below its 2007 level was Carol Stream which is -$25.0 million below the level. Evanston recorded sales below
the 2007 level by -$4.6 million. Gurnee’s sales were only $982,000 below their retail sales level in 2007. Fortunately, 16
of the Top 20 Suburbs have finally exceeded the 2007 sales levels.

Copyright © Melaniphy & Associates, Inc., April 2015. No quotation or copying without written permission. Page 15
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OBSERVATIONS FOR 2015

In summary, 2014 was a year of moderate recovery. The velocity of retail sales growth was slower than in 2013.
Restaurants experienced increasing sales productivity as did the General Merchandise category. Consumers had more
discretionary dollars as a result of lower gasoline prices. The Apparel & Accessories category suffered declines as
consumers reduced Apparel & Accessories purchases. The Furniture and FElectronics as well as Home Improvement
categories continue to lag behind the growth of the other categories. The majority of the Top 20 Suburbs have reached pre-
recession sales levels. Christmas holiday sales increased by 4.2 percent in 2014. Unemployment has decreased significantly
since the recession. The economy is now adding over 200,000 jobs per month.  The sale or lease of 44 Dominick’s
supermarkets in 2014 has reduced retail vacancy rates in the Chicago Metropolitan Area to a four year low of 8.3 percent.
The remaining 28 Dominick’s vacancies will require much more time to recycle. The best locations have already been
acquired. Retailers and restaurants continue to “right size” their portfolios to reduce occupancy costs and increase sales
productivity levels. Walgreens recently announced the closure of 200 stores as part of a $1 billion cost-cutting initiative.
Rising real estate costs and property taxes are driving smaller stores. Retailers are focused on execution and consumer
preferences.

In 2015, the consumer, in our opinion, will be less cautious since household wealth, credit availability and employment
growth will improve. Improvement in the labor market and tightening labor supply will enhance income growth this year.
The housing market is finally improving with housing values rising. The rising housing values and price appreciation in the
stock market will enhance household wealth and consumer confidence. Restaurant sales continued to rise with improvement
in both the lunch and dinner daypart and we expect that to accelerate in 2015. The new Congress, new Illinois Governor and
re-elected Chicago Mayor are expected to enhance job creation, deficit reduction and economic development initiatives. The
Federal Reserve is not expected to raise interest rates until later in the year.

Retail sales growth accelerated in 2014 by 4.8% or by over $5.3 billion. Melaniphy & Associates, Inc. is forecasting retail
sales improvement of approximately 5.0 percent or an increase of approximately $5.0 billion in 2015. Retail sales are forecast
to increase to approximately $121 billion in the Chicago Metropolitan Area.

Note:

Our analysis of sales changes is based upon 2007, 2008, 2009, 2010, 2011, 2012, 2013 and 2014 retail sales tax data
provided in “Report of Sales Tax Receipts by Standard Industrial Classification for 2014” compiled and published quarterly
and annually by the Illinois Department of Revenue. If any errors exist in the data, we take no responsibility for them since
we have accepted the State’s data as complete. This Newsletter is provided on our Website.

If you are an investor, a landlord, or a restaurant or quick service food unit owner, you need a copy of John Melaniphy’s
book, The Restaurant Location Guidebook, a comprehensive guide to picking restaurant and quick service food locations.
The book contains his experience of over 40 years in assisting restaurateurs and others selecting locations. The book is
considered the “bible” of restaurant site selection and articulates picking locations, buying and selling restaurants,
cannibalization of sales, site economics, parking, seating, shopping center locations, and much, much more. The book and the
Table of Contents are available on our Website at www.melaniphy.com where shipping is free. It is also available at
www.amazon.com.

Melaniphy & Associates, Inc. is an international real estate consulting firm engaged in shopping center and restaurant market
research. site sclection, market feasibility studies, economic impact analysis, revitalization strategies and numerous other
disciplines. For more information contact Melaniphy & Associates, Inc. 6348 N. Milwaukee Avenue #198, Chicago, Illinois
60646. Please visit our Website at www.melaniphy.com where over 30 articles are available for your perusal. For more

information on the Melaniphy Retail Sales Reports or our company, please contact us at 773-467-1212.

John C. Melaniphy, 111

President

Melaniphy & Associates, Inc.
6348 N. Milwaukee Avenue #198
Chicago. lllinois 60646

773 467-1212
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